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Pollution Prevention
Dow Chemical Company
Dow Chemical Company is continuously searching for ways to recycle plastic leftovers and pass it into the globular economy. Dow Chemical Company is working together with companies, governments, nonprofits, and startups globally to moderate the quantity of waste that ends up in the water bodies (Gupta et al., 2016). In collaboration with government administrators, they came up with a way of reusing the plastics in innovative road building. Dow Company is similarly generating less conservatory gas secretions by replacing almost ten percent of tar to be used to road construction.
Goals and Timeframe for Completion
[bookmark: _GoBack]Dow Chemical Company’s goal is to remain driving knowledge and technology-centered solutions for vital international challenges like carbon emission and aquatic availability with other participants. By the year 2025, Dow Chemical is targeting devise commercial driven development changes that greatly improve nature and bring more than one billion dollars in the net current rate.
How the Goals Support the Ethics of P2 and Sustainability.
Dow Chemical goals are meant to protect nature, working with different stakeholders. On protecting nature, the company is working together with the employees to integrate the cost of nature in verdict making.  It has also joined the Global Economic Forum to solve plastic contamination.  

What’s omitted?
Proper marketing strategies and risk management. 
Goals that have not Been Adopted
Dow Chemical Company should include developing relationships with students and researchers. One of the best ways for a company that is geared towards protecting the environment is relationships with the public (Sangle, 2007). The public comprises its customers and competition. A good relationship with the public will help Dow Company gain an upper hand from the competition. It will also help to incorporate new ideas from the market research analysis. The company should adopt ways to give back to society like charity donations as a social responsibility gesture.
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